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The City of Baraboo partnered with the Village of West 
Baraboo, Baraboo Area Chamber of Commerce, Downtown 
Baraboo Inc., Madison Region Economic Partnership, and 
Workforce Development Board of South Central Wisconsin 
to present the first Baraboo Area Business Walk on April 27, 
2017. A Business Walk is an economic development initiative 
that, in a short amount of time, allows local leaders to get 
the pulse of how a business community is doing. The premise 
behind each walk is to “locate the successes and obstacles 
the local business community is facing and then track that 
information and provide assistance.” In total 39 business and 
civic leaders visited 206 businesses in three hours. 

The conversation with these 206 businesses focused around 
four basic questions: 

• How’s Business?

• What do you like about business in the Baraboo Area? 

• What can be done to improve business in the Baraboo 
Area?

• Would your company like to be followed up with after the 
Business Walk?   

SUMMARY RESULTS
The results show that the Baraboo Area business climate 
has great opportunities for success, but also some struggles. 
Overall, when asked how business is, 91 percent cited that 
business was at least steady/fair if not good/great.  When 
asked what they liked about doing business in the Baraboo 
Area, three things stood out: 1) people/community, 2) 
location, and 3) Downtown Baraboo/Baraboo Area Chamber 
of Commerce. 

The Baraboo Area is currently trying to find its voice that will 
set itself apart from many of the surrounding communities. 
While many businesses are succeeding, some are also trying 
to figure out a way to stand out to continue growth or stay 

afloat. When volunteer business and civic leaders asked what 
needed to be addressed to improve doing business in this 
area, the most frequent responses were: 1) lack of parking, 
roads, construction, 2) signage/marketing/events and 3) 
development/housing. 

While several businesses discussed challenges they face, it 
was very rare to hear businesses say they were planning to 
leave the Baraboo Area or were considering closing down. 
The remainder of this report will provide additional detail 
on the responses to each question as well as the steps the 
City of Baraboo and supporting partners are taking to further 
improve the local business climate in the Baraboo Area. 

QUESTION 1: HOW’S BUSINESS? 
In response to the question “How’s business?”, the business 
respondents provided a variety of answers from “things are 
really good, very busy” to “steady, fair with seasonal work” to 
“business is down or slow.” 

Sixty six percent of businesses stated that business was 
good/great indicating that they are succeeding due 
to various reasons: tourism is strong, recent pickup in 
customers, loyal regulars, demand is high for their products 
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or service, and good location. The twenty five percent of 
businesses that are steady or fair mentioned that they have 
been doing okay but could use more business; parts of 
their business continue to be strong while other parts are 
struggling, a few are in rebuilding years, but overall they are 
“glad to be stable”. 

Some businesses interviewed  (9 percent) mentioned that 
business has been slow/poor due to road construction, 
recent layoffs, challenges in the agriculture landscape, lack 
of snow this winter, time of the season, online shopping 
competition, signage restrictions and the overall economy. 
Despite some of the setbacks, businesses overwhelmingly 
stated they want to stay in this community and stay in 
business.  

QUESTION 2: WHAT DO YOU LIKE ABOUT 
DOING BUSINESS IN THE BARABOO AREA? 
The people/community was mentioned by 65 percent of 
the respondents as the main reason for doing business 
in the Baraboo Area. Many described the Baraboo Area as 
having both friendly residents and clients. They believe that 
makes the area a great place to live, work and play.  Several 
respondents mentioned that they grew up in Baraboo and 
have lived here their whole life. They are invested in Baraboo 
and like the small town feel, describing the area as “home”, 
“unique”, “an area that provides a strong community feeling” 
and as a good mix of white collar and blue collar workers. 
Respondents described their clients as “loyal”, “hard working” 
and “good people”. 

Location (36 percent) was another positive factor of doing 
business in Baraboo. Many enjoy living in a small town 
with lower costs while also having easy access to Madison, 
Wisconsin Dells, and other surrounding towns for business 
and employees.  Employees are able to live in Madison or 
Sauk City if they want, but work here.  Various respondents 

described the area as “beautiful” with easy access to the river 
and Devil’s Lake. Some like their business location with easy 
access to highways or being downtown. A few mentioned that 
the Baraboo Area offers them an opportunity to expand their 
business if needed. 

Downtown Baraboo Inc./ Baraboo Area Chamber of 
Commerce was also mentioned (17 percent); businesses 
said that both organizations are very welcoming. Many 
of the businesses that are located downtown enjoy 
the collaboration that happens between the member 
organizations. Others cited the fact that they enjoyed the 
beautiful square and history of downtown. Baraboo was 
described as a tourist attraction and that both organizations 
do a good job with hosting events for residents, business 
owners and tourists to participate in. 

In addition, some respondents provided several “other” 
reasons (35 percent) for liking the Baraboo Area, including: 

• City of Baraboo – Easy to work with local government 

• Emergency Services (Fire and Police) – Low Crime 

• UW- Baraboo/Sauk County and Technical College System 

• Local school district 

 
QUESTION 3: WHAT CAN BE DONE TO 
IMPROVE BUSINESS IN THE BARABOO AREA? 
Parking/Roads/Construction (29 percent) was at the top of 
the list of what needed to be done to improve business in 
the Baraboo Area. Lack of parking and dislike for alternative 
street parking was a main topic of conversation, especially in 
downtown Baraboo. Lack of public parking and lost parking 
spots due to construction prevents people from wanting to 
shop and attend events. Many addressed that infrastructure 
improvements could be made to the crumbling streets and 
the need to get rid of the “confusing” roundabouts. There 
were mixed reviews on how the bypass would affect the area. 
Some were unclear how it would affect them while others 
were very concerned. Additional concerns included: 

1. Congestion due to South Blvd/Business 12 not being 
made into 4 lanes

2. Kwik Trip (South Blvd) entrance being dangerous and 
needing a proper turn lane; with bypass many are 
concerned it will increase the danger of accidents

3. Multiple medians that block traffic

Signage/Marketing/Events (28 percent) was the second 
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highest need in the community. Numerous businesses cited a 
need for better communication and follow through between 
the business community and City. Businesses see value 
in marketing their company as well as the Baraboo area. 
Respondents are looking for more proactive ways to market 
themselves and are seeking assistance from outside groups. 
Respondents would like the City of Baraboo to promote 
more in the Dells, Madison and surrounding areas. Signage 
is also a concern.  Many feel the signage requirements 
need to be loosened. Respondents are unaware of the 
various regulations and feel there is a double standard 
when it comes to signage depending on the business. More 
explanation on all levels is needed to address concerns. More 
signage is needed (on all levels) to help unify the message 
that Baraboo is open for business. Some businesses think 
more events are needed downtown as well as in other parts 
of the community. This will allow the Baraboo area to brag 
more about what it has to offer. 

Development/Housing came in third overall with 24 percent 
of the respondents saying there is a great need for more 
diversity in types of restaurants, retail, factories and office 
spaces. Many feel there needs to be more selection in the 
Baraboo Area when it comes to price. Businesses want a mix 
of anchor stores and specialty stores; many stated people 
travel to Madison to shop and eat because there are minimal 
options in the area. Development of a new hotel that could 
host weddings and conferences was also discussed. There 
are limited meetings spaces and businesses are unhappy 
that they cannot host their guests/clients in Baraboo.  Having 
more options for affordable middle class housing and filling 
the empty buildings is also needed in the Village of West 
Baraboo and the City of Baraboo. 

City Services/Taxes (16 percent) was another area where 
improvements were recommended. Respondents suggested: 

lowering fees and business/property taxes, stopping double 
standards for signage, getting rid of cumbersome regulations 
and streamlining the city services process.  A few businesses 
mentioned difficulty starting a business because of the City 
and City Council requirements; i.e. they wanted a larger 
space but the city requirements made it unattainable.  The 
last area for improvement focused on Hiring (7 percent). 
Lack of a qualified workforce to fill positions is a problem for 
multiple companies.  Many will work in Baraboo but choose 
to live in other parts of the state; companies then fear losing 
them to other cities. Others move here for a job but their 
spouse/partner then has a hard time finding a good paying 
job as well. Twelve percent of businesses stated that nothing 
needed improvements noting that they were not facing any 
major challenges. 

In addition, some respondents provided several “other” 
improvements and changes (22 percent) needed in the 
Baraboo Area, including: 

• Plan to attract more Young Professionals 

• More jobs that provide a livable wage i.e. professional 
jobs (Tech)

• Keep downtown businesses open longer hours

• Better public transportation

• Help fix Google GPS coordinates to help people find their 
business  

CITY OF BARABOO FOLLOW UP 
The City of Baraboo would like to thank all of the volunteers 
who helped to visit the various businesses.  We would also 
like to thank the businesses for taking the time to meet with 
us and voice their opinions and thoughts.  Without their 
input, progress could not happen.

The City of Baraboo in conjunction with the Baraboo 
Economic Development Commission will be reviewing the 
data and information obtained via the Business Walk.  With 
that information, we hope to help drive our goals for the 
future.  

We are very happy with the overall health of the community, 
but we feel that we can improve.  A strong business 
community will help to bolster the schools and housing 
market just to name a few.  The overall growth of the city and 
surrounding area is a package by which all parts must grow 
and be healthy.  Understanding the areas that need attention 
will help to drive our growth and prosperity. 
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 PRESENTED BY

• Accelerated Genetics
• Action Electric of Sauk 

County LLC
• Agrace HospiceCare
• AI. Ringling Theatre
• Aldi
• Alliant Energy
• Allure Hair Salon
• Amber Moon Floral & 

Gifts
• American Family 

Insurance - Sheila Link 
Agency, Inc

• Ann’s Barber Shop
• Ardyth’s Sew-N-Vac 

Shoppe
• Ash Street Law Office, LLC
• Automit Car Wash
• Back in Action 

Chiropractic
• Badger Cleaners
• Badger Glass
• Baraboo Chiropractic 

Office
• Baraboo Day Care
• Baraboo Health Systems
• Baraboo Music
• Baraboo National Bank
• Baraboo National Bank - 

Walmart
• Baraboo Power 

Equipment LLC
• Baraboo Supply Store
• Baraboo VA Outpatient 

Clinic
• Baraboo Valley 

Veterinary Clinic
• BaraBrew Wine & Spirits
• Baxter Dental
• Bekah Kate’s
• Best Western Baraboo 

Inn
• Birdie’s Cafe
• Blue Force Collectibles
• BMO Harris Bank
• Boardman & Clark LLP
• BrightStar Care
• Brooks World
• Brunker Realty Group
• Bug Tussel Wireless
• Bunbury & Associates 

Realtors
• Burkhalter Travel & 

Cruise Shoppe
• Capener Motor Sales
• Casey’s General Store
• Cash Store
• Cell Plus (2)
• Century21 Affiliated
• Chomp Restaurant & Bar
• Cinder-Fella’s Hair Salon
• Circus World
• Clarion Hotel And 

Convention Center 
• Coffee Bean Connection
• Colby Chiropractic Center
• Collaborative Journey 

Counseling, LLC
• Cornerstone Gallery
• Cost Cutters
• Countryside Refind
• Cross Jenks Mercer & 

Maffei LLP
• Culver’s
• D & S Dental
• Dane County Title 

Company
• DB Auto Body
• Dell Tool
• Delmy’s Glamour Nails
• Dirty Bird Detailing
• Discount Smokes
• Dollar Tree
• Downtown Family Dental 

of Baraboo
• Easton Motors
• Edward Jones
• Elite Self Defence Centers
• Energy Services Inc.
• Enterprise - Rent-A-Car
• Equity Cooperative 

Livestock Sales 
Association

• Express Market & Liquor
• Facial Oral Surgery 

Center
• Fairway Independent 

Mortgage Corporation
• Farm & Fleet
• Fastenal
• Filipe Barbosa Brazilian 

Jiu-Jutsu Academy

• First Presbyterian Church
• Game Stop
• Gasser Construction
• Gavin Bros.
• Gem City Saloon
• Glacier Valley Ford
• GNC Live Well
• Green Vine
• Greenwood Appraisal Inc.
• H&R Block 
• Hapco/Elmar
• HealthSource 
• Herman’s Motor Clinic II
• Hill-Dale Veterinary 

Hospital
• Hill’s Gallery & Gifts
• Hills Wiring Inc. 
• Hometown Auto Repair
• Independent Paperboard 

Marketing
• Innervisions Counseling 

& Consulting Centers S.C.
• Ironwood Financial 

Group
• Isenberg’s Appliances
• J-Rock Nails
• Just Imagine Toys
• Karobyx Corporation
• Knight Barry Title 

Services LLC
• Krueger & Hernandez SC
• Kruse Motor Sales LTD.
• Kwik Trip (2)
• Las Milpas Store & Meat 

Market
• Life Style Staffing
• Little Village Café
• Log Cabin Restaurant
• Log Lodge Hotel
• M&R Travel Mart
• M&S Auto Sales
• MBE CPA’s
• McDonalds
• McGann Furniture Inc.
• Menards
• Minuteman Press
• Miracle Ear
• Mobil 
• MSA Professional 

Services, Inc.
• Muter Law Office

• Nail’D with Style
• Napa Auto Parts
• Neat-O’s Bake Shoppe
• New Life Physical 

Therapy
• O’Reilly Auto Parts
• Oak Park Place Baraboo
• Oak Street Antiques, 

Collectibles, and 
Mercantile

• Oliver Motors
• Papa Murphy’s
• Parchem Chiropractic 

Center
• Pemberton & Englund 

Law Offices, LLC
• Pete’s Glass
• Pit Stop Auto Care 
• Pizza Hut
• Ploetz Furniture Co.
• Plumbing Heating & 

Cooling
• Pointon Communications
• Pointon Heating & A/C 

Inc.
• Poor Richard’s Bar
• Preventive Maintenance For 

Your Car 
• Projected Planning 

Company
• Quindt’s Towne Lounge & 

Eating Hall
• R & M Auto Body LLC
• RE/MAX Grand
• Recycled Sally’s
• Ringling House Bed & 

Breakfast 
• River Cities Bank
• RR Donnelly
• Safelite
• Sally’s Beauty Supply
• Salon Ice
• Sam’s Barber Shop
• Sauk County Humane 

Society
• Schadde Plumbing & 

Heating, Inc. 
• Security Finance
• Shear Delight Salon
• Slumberland
• Smith CPA, LLC

• Sophie’s Fine Jewelry 
and Gifts

• Spa Serenity
• Specially Hers, Inc.
• Specialty Florist and Fine 

Gifts
• Sprecher Plumbing Inc
• Square Tavern
• SSM Health
• Stacy Medina
• Stand Rock Hospitality 
• Stark Company Realtors
• Subway - Walmart
• Sullivans Two Unlimited
• Summit Credit Union
• Supreme Awards
• Synergy Metalworks
• Sysco Baraboo
• T.C. Insurance
• Taco Bell
• Teel Plastics, Inc. 
• Tellurian
• The Corner Drug Store
• The Sherwin-Williams 

Company
• Total Design Salon
• Towns & Associates, Inc.
• Turner BP
• Turning Point Studio 

Massage
• United Cooperative 

Cenex
• Verizon 
• Viney & Viney
• Vintage Co-op Antiques
• Vintage Port Deli, Coffee 

& Catering
• Walgreens
• Walmart
• Waterstone Mortgage
• WCCU
• WEAC Region 5
• Weaver Auto Parts
• Wegner CPAs
• Wells Fargo 
• Wild Bird Barn
• Wisconsin Holstein 

Association
• World Finance 

Corporation
• WRPQ TV43

THANK YOU TO ALL OF THE PARTICIPATING BUSINESSES

SUPPORTED BY


